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publication of the LDS Church, and any news and opinions expressed are those of 
the authors or editor.
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Mark Fantham 
Editor 
editor@ldsba.org.nz
07 282 0201

YOUR PICTURE HERE
we are looking for a new 
photographer (voluntary)
contact the editor.

Dorothy Dando
Proof Reader
ddando@clear.net.nz

You turn out like an 
average of the 5 people 
you spend the most time 
with.
So hang out with us all year round 
for $70pa. You get membership of 
the LDS-BPA, a free news magazine, 
free seminars, and a chance to talk to 
Mentors about your aspirations.

The Latter-day Saint Business 

& Professionals' Association

(LDS-BPA) 
wants to 

enhance self-
reliance among 

members 
with a particular emphasis on business, 

financial and career support.

The LDS-BPA is currently running the 2016 
Launching Leaders program in Hamilton and 

Auckland on Wednesday nights. The Association 
has also run the 2016 Friday Night Seminar Series 
in Hamilton and Auckland. Your contact for these 
courses in Auckland are Moses Armstrong (021) 633 
952 and or Panama Leauanae (021) 660 254. 
Auckland 2016 Friday Night Seminar topics to date 
have included:
g Buying Your First Home (1 night)
g Property Investment - Securing your (early?!) 
retirement (2 nights)
g e-Business - Starting and running an on-line 
business (3 nights)
g Sales - Without making a sale we all go home 
hungry (2 nights)
g Marketing - Finding and attracting customers (2 
nights)
g Launching Leaders - Financial literacy and 
leadership (12 nights - on Wednesday)
g Being an Entrepreneur - Starting your own business 
(3 nights)
g Wills, Trusts, Asset Protection (Get it right or lose 
it).

Also planned for next year:
g Sometime in 2017 Overcoming the Fear of Public 
Speaking

regards Laurence Day

Pull together as a team

https://twitter.com/LDSBA_NZ
https://www.facebook.com/pages/Aspire-LDS-Business-Professional-News/709210862485922
mailto:lkday@internet.co.nz
mailto:ryansharris@gmail.com
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mailto:david@mantravision.com
mailto:info@ldsba.org.nz


disclaimer

   lds business & Professionals association board

Laurence Day
Chairman
lkday@internet.co.nz

Ryan Harris 
Exec Member for Finance
ryansharris@gmail.com

David McKay 
Exec Member Website & Database
david@mantravision.com

Moses Armstrong 
Exec Member LDS Self Reliance NZ 
Country Manager
mosesarmstrong@ldschurch.org

LDS Business Association 
PO BOX 48164
Auckland 0600
info@ldsba.org.nz 
Twitter 
Facebook

This eMag is produced by the LDS Business & Professionals Association in 
New Zealand. It’s focus is to inform, motivate and inspire. It is not an official 
publication of the LDS Church, and any news and opinions expressed are those of 
the authors or editor.

4

   letter from CHAIRMAN    editor’s note

5

Mark Fantham 
Editor 
editor@ldsba.org.nz
07 282 0201

YOUR PICTURE HERE
we are looking for a new 
photographer (voluntary)
contact the editor.

Dorothy Dando
Proof Reader
ddando@clear.net.nz

You turn out like an 
average of the 5 people 
you spend the most time 
with.
So hang out with us all year round 
for $70pa. You get membership of 
the LDS-BPA, a free news magazine, 
free seminars, and a chance to talk to 
Mentors about your aspirations.

The Latter-day Saint Business 

& Professionals' Association

(LDS-BPA) 
wants to 

enhance self-
reliance among 

members 
with a particular emphasis on business, 

financial and career support.

The LDS-BPA is currently running the 2016 
Launching Leaders program in Hamilton and 

Auckland on Wednesday nights. The Association 
has also run the 2016 Friday Night Seminar Series 
in Hamilton and Auckland. Your contact for these 
courses in Auckland are Moses Armstrong (021) 633 
952 and or Panama Leauanae (021) 660 254. 
Auckland 2016 Friday Night Seminar topics to date 
have included:
g Buying Your First Home (1 night)
g Property Investment - Securing your (early?!) 
retirement (2 nights)
g e-Business - Starting and running an on-line 
business (3 nights)
g Sales - Without making a sale we all go home 
hungry (2 nights)
g Marketing - Finding and attracting customers (2 
nights)
g Launching Leaders - Financial literacy and 
leadership (12 nights - on Wednesday)
g Being an Entrepreneur - Starting your own business 
(3 nights)
g Wills, Trusts, Asset Protection (Get it right or lose 
it).

Also planned for next year:
g Sometime in 2017 Overcoming the Fear of Public 
Speaking

regards Laurence Day

Pull together as a team

mailto:editor@ldsba.org.nz
mailto:ddando@clear.net.nz
http://www.youtube.com/watch?v=DXpDzaS47PA


6

Latter-day Saint Business & Professionals' Association
We support these causes:
• Aspire eMagazine - LDS Business & 

Professionals' News.
• Launching Leaders - We administer this 

12 week financial literacy and leadership 
course in Auckland and Hamilton and 
we are hoping to go NZ wide when we 
have enough local interest in your area. 
Friday Night Seminar Series - Popular 
business training (free) includes;  Sales, 
Marketing, Entrepreneurship, Start an 
Online Biz, Buying Your First Home, Property 
Investment, Wills Trusts & Asset Protection.

We have also sponsored:
• Alyssa Herawani - International Womens 

Basketball.
• Garth Watene - 5 LDS NZ History movies 

see adjacent graphic.
• Graham Smith - Unification of Maori Whakapapa.
• Mentoring - Over 200 Launching Leaders graduates or Friday Night Seminar 

attendees have had or are getting mentoring.

Help us to influence a whole generation of LDS to 
achieve temporal and spiritual success

q $70 LDS-BPA Membership Sign Up - 4 Book Summaries includes free p&p

$35 Annual Membership Renewal - 4 Book Summaries includes free p&p

FOR SALE: Masters of Success Series

Say Goodbye to 
Rejection Package 
$50

CALL MARK IF YOU WOULD LIKE TO JOIN OR BUY - 07 282 0201

Effective Sales 
Management
$35

Professional 
Selling
$35

Writing & Implementing 
a Marketing Plan
$35

q

Sign up to the LDS-BPA an get the 
Book Summaries 4 Pack as a bonus, free p&p 

LDS-BPA

Venue: Auckland Self-reliance Centre, Unit 
8/586 Gt South Rd - opp Caltex & BK

*All seminars run between 7-9m and are free 
except for Launching Leaders which has a modest 

fee to recover resource cost. 

friday night seminars 2016
Course Wk1 Wk2 Wk3

Entrepreneurship - What you 
need to know to start your own 
business

13-
May 3-Jun 10-

Jun

Sales (Communicate, Persuade, 
Influence)

17-Jun 1-Jul x

Marketing (Finding & Keeping 
customers)

15-Jul 22-Jul x

How to Make $1,000 Online in 
10 Weeks

5-Aug 12-
Aug

19-
Aug

Buying Your First Home 23-
Sep x x

Property Investment (Securing 
a better financial future)

30-
Sep 7-oct x

Wills, Trusts, Asset Protection 
(Get it right or lose it)

14-Oct x x

Launching Leaders (12 weeks 
that can change your life)

22-
Sep

thru 
to: 8-Dec

AUCKLAND
LDS-BPA
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HAMILTON
LDS-BPA

Venue: the LDS Institute Building Ward St, Hamilton 
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LDS-BPA Friday Night Seminars
2016
Auckland & Hamilton

Coming soon:
We are hoping to live stream seminars from Auckland & Hamilton for the benefit of those 
that can't make it to the live event - no date on that yet.

You are Invited to the:
Latter-day Saint Business & Professionals' Association
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Success through Small Increments 

...Compounded Over Time 

6 Immutable Truths
Book review by Mark Fantham

9

"Beware the sales pitch to buy a new success-training 
program that delivers ‘quantum results in a short 
space of time’. This is marketing hype."

1 Anti-quantum Leap: Expecting a quantum 
leap instantaneously violates natural law. The 
‘Law of the Harvest’ says you must first plant 
- then cultivate - and then you may harvest - 
in that order. It’s a violation of natural law to 
think you can skip or rush a stage. If you seek 
lasting results then you must also obey the law 
of the harvest ‘everything in the right order for 
the required time’. 

2 How’s Your Axe? Abraham Lincoln said if 
he had six hours to chop down a tree he would 
spend four of those hours sharpening his 
axe. You are the axe, be prepared to work on 
yourself everyday.

3 Course Correction: The Apollo 11 mission 
travelled 250,000 miles to get to the moon. 
During that time they were only on course for 
3% of the time. They had a clear destination 
and would make minor adjustments to bring 
themselves back to the true course.

4 Personal Integrity: ‘Slight Edge thinking’ 
asks what do you do when no one is looking. 
When no is around, who are you?

5 Starting: It’s more important to just get out 
of the gate and into the game. You don’t need 
a perfect plan you just need to get started and 
then adjust your plan as you go.

6 What are your daily disciplines you will 
engage in to get the slight edge? What small 

things can you do which when compounded 
over time will give you the success you seek? 
If you don’t have anything, start with reading 
10 pages a day from ‘the good books’, and an 
exercise program.
Small decisions made consistently are easy 
to do. The trouble comes when you realise 
“because it is easy to do, it is also easy to ‘not 
do’”. Especially when no one is looking on, or 
cares. 
If I don’t choose the right thing right now, what 
would it matter in the larger picture? Sure it’s 
normal to think that. Drinking one can of soda 
today, doesn’t make you fat right away. But 
compounded over and over everyday? You bet!
Successful people make small incremental 
changes compounded over time in the right 
direction. Because they understand that good 
decisions create more knowledge. 
Unsuccessful people think the decision in the 
moment doesn’t matter. Unsuccessful people 
aren’t willing to change their environment or 
their associations. Remember, you really are 
the average of the five people you spend the 
most time with.
This video sums it up… 

"It is clear that most people know 
the simple, easy little things they 
need to do, they just don’t do them 
with consistency.  
As Jim Rohn said, “What is easy to 
do is easy not to do.”

Jim Rohn
an American 
entrepreneur, 
author and 
motivational 
speaker.

Mark Fantham



8

Success through Small Increments 

...Compounded Over Time 

6 Immutable Truths
Book review by Mark Fantham

9

"Beware the sales pitch to buy a new success-training 
program that delivers ‘quantum results in a short 
space of time’. This is marketing hype."

1 Anti-quantum Leap: Expecting a quantum 
leap instantaneously violates natural law. The 
‘Law of the Harvest’ says you must first plant 
- then cultivate - and then you may harvest - 
in that order. It’s a violation of natural law to 
think you can skip or rush a stage. If you seek 
lasting results then you must also obey the law 
of the harvest ‘everything in the right order for 
the required time’. 

2 How’s Your Axe? Abraham Lincoln said if 
he had six hours to chop down a tree he would 
spend four of those hours sharpening his 
axe. You are the axe, be prepared to work on 
yourself everyday.

3 Course Correction: The Apollo 11 mission 
travelled 250,000 miles to get to the moon. 
During that time they were only on course for 
3% of the time. They had a clear destination 
and would make minor adjustments to bring 
themselves back to the true course.

4 Personal Integrity: ‘Slight Edge thinking’ 
asks what do you do when no one is looking. 
When no is around, who are you?

5 Starting: It’s more important to just get out 
of the gate and into the game. You don’t need 
a perfect plan you just need to get started and 
then adjust your plan as you go.

6 What are your daily disciplines you will 
engage in to get the slight edge? What small 

things can you do which when compounded 
over time will give you the success you seek? 
If you don’t have anything, start with reading 
10 pages a day from ‘the good books’, and an 
exercise program.
Small decisions made consistently are easy 
to do. The trouble comes when you realise 
“because it is easy to do, it is also easy to ‘not 
do’”. Especially when no one is looking on, or 
cares. 
If I don’t choose the right thing right now, what 
would it matter in the larger picture? Sure it’s 
normal to think that. Drinking one can of soda 
today, doesn’t make you fat right away. But 
compounded over and over everyday? You bet!
Successful people make small incremental 
changes compounded over time in the right 
direction. Because they understand that good 
decisions create more knowledge. 
Unsuccessful people think the decision in the 
moment doesn’t matter. Unsuccessful people 
aren’t willing to change their environment or 
their associations. Remember, you really are 
the average of the five people you spend the 
most time with.
This video sums it up… 

"It is clear that most people know 
the simple, easy little things they 
need to do, they just don’t do them 
with consistency.  
As Jim Rohn said, “What is easy to 
do is easy not to do.”

Jim Rohn
an American 
entrepreneur, 
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speaker.

Mark Fantham

http://www.youtube.com/watch?v=bi7yB7wH3to
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I assumed that the personality needed to 
be a ‘good lawyer’ would make you a ‘lousy 
musician’. And, the personality needed to 
make a ‘good musician’ would make you a 
‘lousy lawyer’. To me, the two seem oxy-
moronic. But Shayne Malone saw it differently. 
That makes him kind of unique, to be the two 
personalities in one.
Shayne was in his 20’s playing in a rock band 
as a struggling musician when he met his 
‘then to be wife’ Deb, in a bar in amongst 
the thronging crowd and loud music. They 
fell in love with each other’s uniqueness 
and decided to get married and raise their 
children in the programs of the LDS church. 
Shayne also had a dream to write the 
perfect song and become financially 
independent. 
The years were ticking by. Deb and Shayne 
had a couple of kids. Shayne realized he 
couldn’t count on being a musician to 

pay the bills. It was a disappointment but 
he had to be realistic. So he told his wife 
Deb that he wanted to become a lawyer. 

He had dealt with lawyers in a previous job 
and saw it as a way to really help people and 
loved the problem solving aspect of it.

Passionate Musician 

Passionate Lawyer
becomes

Mark Fantham

Is it the musical lawyer or the 
litigious musician? 

11

Fast forward 5-6 years later and Shayne has 
a successful career as a lawyer specializing 
in employment law down in the sunny 
Hawkes Bay. He is just as passionate about 
employment law as he was and still is about 
music. If you need a free online employment 
law consultation then click here and have a 
chat to Shayne: 
employmentlawyernapier.co.nz
Shayne Malone is the husband of Deb Malone 
(next story). 
Now that his career as a lawyer is on a steady 
course, Shayne has resurrected his music 
career and released a new video to promote 
his new song “Gone” (see bottom of page).

I am no music critic, but I have to say it was a 
pretty cool song as it ticked a few boxes for 
me. Including the theme: that future leaders 
should rise up and "Be the change that they 
want to see in the world" (Gandhi). Leadership 
is too important to leave to just anyone.
So if you would like some motivation to rise up 
and be the change you want to see in the world 
to make the world a better place starting with 
yourself, in a Kiwi yet global kind of way, with a 
rock beat… then this is your video.
q

Shayne Malone
06 833 6543

Pictured: Natt Malone, Shayne Malone and Frazer Jones.
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When Deb first met her ‘soon to 
be husband’ Shayne Malone 
(from the previous story) in a 

bar in 2001 she explains, “Shayne was 
really different to any guy I had ever 
met before. For a start, he believed in 
God - it was rare to find a guy that did.” 
Although Deb wasn’t a member of the church 
at that time, after many discussions, and 
finding that the principals fitted with what she 
already believed, she soon joined the church.

Deb has been building websites and working 
in online marketing since 2002. Of late she 

has moved into coaching business owners 
on how to reduce their advertising costs 

while increasing their “Return on 
Investment” when advertising on 
Facebook. 
Over ten years experience building 

websites gives Deb the ‘know how’ 
when it comes to marketing and 

bringing internet traffic in through a 
funnel to a pre-built sales system. 

Currently she spends most of her time 
training business owners to make the most of 
Facebook with her tried and proven systems.
Deb goes on to say “Facebook has become a 
‘pay to play’ game for businesses. All ads are 
done on an auction basis which means the 
more competition in your industry that are 
advertising on Facebook, the higher it drives 
the ad costs - but there are ways around this. 
When I first started looking at using Facebook 
ads I was getting a new lead for $4.36 per 

12
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Facebook Advertising Expert
Get a Free 15 minute consultation, to discuss social media strategy
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person - which was going to get real expensive, 
real fast!” says Deb. 
Deb took the time to learn and invested as 
much as she could, including training under 
Mari Smith. With all that study, and her 
marketing knowledge, she’s consistently 
getting leads for between $0.67 and $1.50 per 
person.
“It’s very unusual to be able to calculate your 
(ROI) return on investment so accurately when 
you advertise. Putting an advert in the paper 
for example, can be pretty hit and miss. It’s 
impossible to accurately work out your ROI.
“Another huge plus for Facebook Advertising 
is having the ability to accurately target your 
audience. Eg. If you had a wedding business, 
you could target people that have just got 
engaged or friends of those who just got 
engaged. You just can’t do that with traditional 
forms of media.
“I often get people calling me that have run a 
Facebook campaign and they want a second 
opinion because they didn’t get the results 
they thought they would. Often they have a 

chat with me and realise that they didn’t know 
how much work goes into it, so they ask me to 
take care of their whole Facebook Ad campaign 
for them.
“I have a consult where anyone can call me for 
a free 15 minute chat about where they are 
right now, where they want to be, and how I 
can help facilitate that," she offers. 
So if you think you could wring more ROI out 
of your Facebook Ads, book a time with Deb 
here >>http://debmalone.me/free-15-minute-
consultation/
Deb and Shayne’s favourite scripture is: 
And moreover, I would desire that ye should 
consider on the blessed and happy state of 
those that keep the commandments of God. 
For behold, they are blessed in all things, both 
temporal and spiritual; and if they hold out 
faithful to the end they are received into heaven, 
that thereby they may dwell with God in a 
state of never-ending happiness. O remember, 
remember that these things are true; for the Lord 
God hath spoken it. (Mosiah 2:41) 

Deb Malone
E: deb@debmalone.me
P: 0274 780096
W: debmalone.me

4 Tips
to Kickstart Your 

Mailing List
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 1 Unlike other more traditional mediums of 
advertising, you can measure the results.

Procedure:
- You set the budget you want to spend.
- Monitor the ads over the next few days and decide if 
it's working .
- If it’s not doing as well as you hoped, you can change it 
and run a new ad, right there and then. 
- You'll never spend more than what you have allocated. 
- You have full control over starting and stopping the 
adverts at your leisure. 
- You can also determine what part isn't working - if 
the ads are doing really well and you have great click 
through rates, but no one is converting, then you need 
to look at where you're sending your traffic to. 

2 With over 1.71 billion active users, your ideal 
customer ‘IS’ on Facebook

What they look like:
- The average user spends at least 20 minutes on 

5          Reasons You 
Should Be Using 

Facebook Ads
The world is changing
Instead of listening to the radio, people are 
tuning into online platforms like Spotify.
Instead of watching TV, people are watching 
online platforms like Netflix or Lightbox or 
Youtube.
Instead of reading the newspaper, people are 
turning to Facebook or YouTube for the latest 
news updates, and you need to be there.

Facebook.
- There is a 15% increase year after year. 
- Statistically speaking, Facebook is too big to 
ignore. 
- With Facebook’s precision-like ability to 
really drill down into specific demographics, 
there's no reason you can't target your ideal 
customer. 

Examples:
- If you run a gift shop, you can target friends 
of newly engaged people. 
- If you run a wedding business, you can target 
brides to be. 
- If you run a photography business, you can 
target mums that have just had babies. 
- Looking to target all employees of a 
corporate company? You can!
- Want to run ads to all real estate agents? It 
can be done!
- The power here is incredible, and it's 
something that can't be done with other 
traditional media. which is generally hit and 
miss. 

3  You can put ads in front of people who 
already know and like you - People who have 
visited your website, who have bought from 
you, or are on your mailing list.
- This means you’re marketing to a warm 
audience - people who already know and like 
you.
- Marketing is about being everywhere, 
you’re in their inbox, and then you’re in their 
Facebook newsfeed - they know you’ve got 
something going on and want be part of it. 
Very powerful stuff!
- Do you have people on your list who don’t 
open your emails? Use a report to determine 
who is unopened and resend to them. 
- With your website traffic, use this to target 
customers who visited specific pages on 
your site and hit them up with ads about the 
products they viewed
- Those that visit the ‘opt-in’ but didn’t sign up 
- Use ads to resend them back to the ‘opt in’

- Those that signed up but didn’t buy, use ads 
to send them back to the sales page.

4  It’s the cheapest form of marketing 
when compared to any other advertising 
medium.
- Forget for a moment all the above. Forget 
for a moment that we can target our ideal 
customer. Focus for just one moment on this. 
Where else can you get in front of thousands 
of people for as little as $2? (Facebook average 
for CPM (Clicks/1000 views) was 16c to $2)
- Even if you just spend $2 per day, so let’s say 
$60 per month (and what business doesn’t 
have an advertising budget of at least that?). At 
the very least you’re still getting your business 
in front of a new audience.

5  It’s proven to work – Making use of 
Facebook Advertising is one of the fastest ways 
to build your business in this day and age.
- I’m currently building clients’ email lists and 
with the strategies I am using it’s costing them 
under $1.50 (sometimes even under $1 to get 
a name on their mailing list).
- If you understand how to make the most of 
Facebook Ads, you can easily offset those ad 
costs, thereby running ads that cost you next to 
nothing.
- And let’s not forget about that mailing list 
you’re building up by doing so. You have a pool 
of potential customers there ready to promote 
your next offer to.
- I have a client that I’ve been working with for 
the past 6 weeks. Over that 6 weeks the ads 
I’ve been running for her have resulted in 2 
high end coaching clients for her - meaning my 
services are paid for, and so are her ads.

Deb Malone
E: deb@debmalone.me
P: 0274 780096
W: debmalone.me
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